





March 14, 2003

Mr. Glenn Britt

Chairman & CEO

Time Warner Cable

290 Harbor Drive
Stamford, CT 06902

Dear Mr. Britt:


As you know, I am deeply concerned about the continued escalation of cable rates. A common refrain from cable companies is that these increases are largely attributable to the cost of programming, and that they are helpless in their negotiations with programmers either to restrain these costs, or to provide customers a choice to decline such programming.  

Yesterday, Cablevision Systems Corporation announced an agreement with the YES Network (the New York Yankees’ network) that appears to provide consumers with more choice over programming and more control over their cable rates.  According to the parties, the agreement will allow end users who do not want to receive the YES Network to avoid being forced to pay for that programming.  The agreement will allow customers to purchase three sports networks, including YES and two networks owned by Cablevision (MSG Net and Fox Sports New York), as a package or as a la carte options at individual monthly rates.  Although not a complete solution to the problem of skyrocketing rates, this agreement seems to be an important first step to lowering cable rates by providing consumers with more choice.   

I applaud the courage of Cablevision to reach an agreement with the YES Network that provides its customers with an option not to pay for programming they do not want.  Perhaps as significantly, Cablevision’s willingness to place its own sports programming in the new sports tier demonstrates that this model should be acceptable for other programmers.  I challenge you to provide your customers with similar choices, especially with respect to the most expensive programming, like sports, that continue to drive up cable rates.  







Sincerely,







John McCain

